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Elegant 6 Bedroom Period Family Residence with 5 Reception Rooms

Elegant period residence on 1.2 acres superbly located
opposite Castleknock Golf Club. Diswellstown House
extends to 780sq.m (8,396 sq.ft) comprising five
magnificent reception rooms, large kitchen area, six
bedrooms, three with ensuite, several stores, utility
areas, wine cellar as well as outhouses. The property
was extensively refurbished inside and out in 2017.

Situated convenient to schools, Castleknock Village,
shops, restaurants, sports & leisure facilities, bus routes,
train station, with easy access to the city centre.

Viewing by Appointment 
For Sale by Private Treaty / BER Exempt. 
Guide Price €1.25M

CASTLEKNOCK GOLF CLUB

THE PHOENIX PARK

Diswellstown House
C A S T L E K N O C K  (01) 63 18 402

sales@hookemacdonald.ie

PSRA No: 001651

Office and home spaces should 
allow for A Room of One’s Own

V
irginia Woolf fa-
mously wrote of 
the importance of 
a Room of One’s 
Own for a woman 
to write fiction. I 
would argue this is 
true of any artist or 

creative developing their craft. 
We are living in a time when the focus 

in interiors is on communal integration, 
co-working, co-living and so on. Sales 
and marketing influence key design 
decisions, and technology plays an ev-
er-increasing role in our residential and 
commercial environments.

The internet of things is upon us and 
the blurring of lines between work and 
play, home and the office, is further 
pushed by the constant need to be ‘on’, 
to share everything on social media, to 
document your every movement for the 
world to see. Naturally, this is a plus for 
companies, businesses and individuals 
trying to generate widespread brand 
recognition, but is it too much? Is there 
any going back? For the post-millen-
nial generation this will be as normal 
as drinking water. Have the fictions of 
The Truman Show, Orwell’s Big Brother 
and Huxley’s Brave New World become 
realities?

Design is significant in the evolution 
of society. We should not underestimate 
the consequences of changing spaces in 
terms of their influence on how we live, 
interact and connect, and the ultimate 

effect on our wellbeing and happiness.
There is a genuine responsibility on 

people to create longevity in design, but 
more importantly to create options and 
spaces that still give people with what 
they need: privacy, places for intimacy, 
spaces to escape and clear busy minds. 

All aspects of life need to be consid-
ered. The traditional view of what home 
is has become more relevant the busier 
we have all become.

Every company and person is differ-
ent and has a different way of working, 
learning, living and experiencing life. 
Yet, it is worth wondering whether the 
current trend for co-living, co-working, 
communal and collaboration spaces is for 
everyone? Can they, in fact, stifle inde-
pendent thinking and cloud a person’s 
free space to reflect and think clearly?  If 
we combine this always-on, documen-
tary-style lifestyle with collaborative 
environments, do we lose authenticity, 
uniqueness and independent thought 
as output merges into a politically cor-
rect group-think that follows the same 
trends?

A backlash against 
open-plan?
At KLD, we have worked with numerous 
brands to create immersive environ-
ments, including co-working spaces for 
retail and hospitality brands. We are
to page 10

Roisin Lafferty  
Co-working and 
co-living spaces are 
not for everyone 
and designers must 
take account of this

Abbey Capital Offices in Dublin ;  
left: The Penthouse at Huguenot House 
on St Stephen’s Green in Dublin

A living room at Robswall in MalahideA chill out area at Iconic Offices in Grand Canal Dock, Dublin

The Hoxton Paris

The Hoxton ParisThe Brickhouse by Iconic Offices in Dublin
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T
he redevelopment 
of the Ormond 
Hotel on Dublin’s 
North quays is fi-
nally under way 
following a series 
of stops and starts 
over the past de-

cade. 
The hotel and site of the Temple of 

Sound nightclub ceased trading in 
2005 and was bought the following 

year for €17 million by developer 
Bernard McNamara. 

The landmark venue at 7-13 Or-
mond Quay was then returned to 
market at an ambitious €7 million 
in 2009, but sold for a much lower 
value of some €2.5 million in 2012 
to Monteco Holdings. 

Monteco is ultimately controlled 
by Malaysian businessman Lim 
Kian Onn via shares held in Sin-
gapore-based investment holding 
firm Plato Capital. 

Now it is the subject of a €25 mil-

lion redevelopment programme, the 
plans for which included demol-
ishing the building and rebuilding 
its as a 121-room venue which is 
scheduled to open in early 2020.

A city centre hotspot when it first 
opened its doors in 1900, much has 
been made of the hotel’s role in the 
Sirens chapter of James Joyce’s Ul-
ysses. 

More recently, a series of planning 
permission refusals and objections 
by Dublin City Council, neighbour-
ing owner/occupiers, Georgian and 
Joycean Dublin supporters, local 
residents and councillors led pro-
ceedings all the way to the High 
Court and delayed the redevelop-
ment, which originally planned 
for the four-storey over basement, 
62-bedroom building to be replaced 
by a 170-room hotel. 

Now, finally approved as a 121-
room project, the hotel rebuild is 
being architecturally led by Irish 
firm Henry J Lyons, and will have its 
interiors redesigned by New York-
based award-winning design and 
concept firm, AvroKO.  

The firm recently released a se-
ries of renderings of what the new 
Ormond Hotel’s open air courtyard, 
reception/bar and restaurant/bar 
will look like in a theme the design-
ers feel will incorporate the Joycean 
heritage of the building. 

Asked what their brief for the in-
teriors was, AvroKO Partner, Adam 
Farmerie, told The Sunday Business 
Post: “It was to design and brand the 
Ormond flagship hotel appearing 
as a simplified luxury brand and 
hotel in the heart of Dublin along the 
Upper Quays river, catering for not 

only the travellers, but making the 
locals feel equally at home.”  

His co-partner, Kristina O’Neal, 
said: “A strong drive in the concept 
is taking the approach of a reinter-
preted townhouse with classical 
elements applied in a contempo-
rary way, which include humble and 
characterful timber floors, painted 
panelled walls with soft furnishings 
consisting of a mixture of velvets, 
leather and brass detailing.”

The theme takes is inspira-
tion from 1920s modernism of 
well-crafted furniture inspired by 
irish designer Eileen Gray among 
others. This is AvroKO’s first hotel 
project in Ireland, although the firm 
is currently working on a restau-

rant in the Dublin area and has 
been working on the just opened 
bar and retail concept in London 
called Genuine Liquorette and the 
recently completed Malsow’s Mor-
timer House in London, which is a 
new members club and co-working 
space in Fitzrovia. 

The firm has studios in New 
York, Bangkok, San Francisco and 
London. Other recent hospitality 
projects of note include 1 Hotel in 
Central Park West in New York, The 
Temple House Hotel in Chengdu, 
China, The Scott Resort in Scott-
sdale, Arizona, and the Calistoga 
Motor Lodge in California, which 
offer a flavour of AvroKO’s designs. 

For more details, see avroko.com 

AvroKO strives for a Joycean 
feel in €25 million Ormond 
Hotel redevelopment plan

DFS launches 
its first Joules 
furniture 
collection
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working on a student co-liv-
ing project. From my experi-
ence, before making changes 
to your own spaces, it is worth 
asking if it is beneficial for 
you, your company and your 
brand. Or do you just think it 
is good because it is popular?

Anecdotally, people are 
starting to rebel against this 
pressure to be ‘always on’ and 
are focusing on returning to 
simpler ways of living. More 
and more venues are being 
designed to emulate simpler 
times, be they a bucolic es-
cape or Scandinavian-in-
spired retreat. 

The ritual of ditching tech-
nology, albeit temporarily, and 
immersing oneself in nature 
is set to become a more 
sought-after, luxurious ex-

perience. It is testament to 
how pervasive technology 
has become in our lives. 

And while technological 
advances have created count-
less benefits, technology has 
also spawned a society of 
busy, over-worked, stressed 
and anxious individuals in-
capable of switching off and 
relaxing. 

Mindfulness and living in 
the moment is all about calm-
ing our busy minds, going 
back to basics and appreciat-
ing the stillness of the present. 
With ever-busier schedules, it 
is crucial that we acknowl-
edge the importance of our 
environment. This ultimately 
plays a key role in how we 
live and experience our lives 
and shapes the way we see 
the world.

Now more than ever, your 
home needs to be your home, 
a personal space you can es-
cape to, a sanctuary in which 
to reconnect with loved ones 
and to disengage from the 
outside world. The differen-
tiation between the different 
functions needs to be clear so 
you can genuinely switch off. 

For those who are self-em-
ployed and work from home, 
this can be a challenge. It is 
imperative to physically sep-
arate spaces, and good design 
will achieve this.

Hotels such as The Hoxton 
by Ennismore (which has ho-
tels in London, Amsterdam 
and Paris) provide the per-
fect bridging space between 
home and work. They have 
comfortable, familiar and in-
viting spaces that welcome 

entrepreneurs to work, allevi-
ating the pressure of working 
from home or committing to 
a specific office place. 

Recently, The Alex hotel in 
Dublin, from the O’Callaghan 
Collection, designed 21 spac-
es, repositioning itself to offer 

a similar adaptable and versa-
tile (and beautiful) environ-
ment for people to use. With 
well-considered work spaces, 
nooks and crannies ideal for 
informal meetings and a gor-
geous coffee shop, The Alex is 
now the ideal location from 

which to informally work.
The urge to create homes 

that are fully open-plan is less 
popular too. Time has become 
the ultimate commodity, and 
spaces that allow time to be 
spent well are increasingly 
sought after. The emphasis 

now is on different zones 
and spaces and in future the 
demand for space will be at a 
premium. It won’t always be 
possible to have that prized 
own room, which is why fu-
ture design will need to be 
clever in how it accommo-
dates an increasing variety 
of needs.

Top tips on 
how to create 
a space that 
works for you
Be honest with yourself about 
who you are and how you live 
your life.

Certainly, add aspiration-
al elements to your home or 
business, but in order for it to 

be successful, you need it to 
be true to your needs.

Identify the required func-
tions, spatial requirements 
and proportion of time spent 
on different tasks. Look at the 
overall company’s or your 
personal values, goals and 
vision. Assess the different 
types of people who will use 
the space, taking into account 
various demographics and 
age groups. How much time 
will be spent in any given 
space and in the building as 
a whole?

As much as technology is a 
benefit, it is also addictive and 
significantly impacts overall 
wellbeing. When defining 
different zones, make sure 
to factor in technology-free 
areas in which to wind down 
and disconnect.

Office and home spaces should allow for A Room of One’s Own
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British lifestyle brand 
Joules, which sells 
clothing, accessories 
and homewares, has 

teamed up with DFS to launch 
its first furniture collection 
with the British sofa retailer 
and manufacturer. 

This inaugural Joules col-
lection, which is exclusive to 
DFS, encompasses a range 
of country, coastal and co-
lour-inspired sofas, armchairs 
and footstools. Each piece has 
been designed to embody the 
quality, colour and humour 
that makes Joules stand out 
from the crowd.

The collection provides 
a contemporary update on 
timeless coastal and country 
looks. 

For a stylish refresh, there’s 
the elegant Windsor Ches-
terfield or the subtle stripes 
of the Burnham coastal-in-
spired sofa. The quirky par-
tridge print Ilkley and the 
floral Cambridge are perfect 
for a bold injection of print 
and colour.

And speaking of colour, 
yellow is back on trend just 
in time for the autumn/winter 
season. Following a sun-filled 
summer, its golden hues are 
perfect for injecting some 
warmth into any space now 
that the evenings are draw-
ing in. 

To that end, DFS has seen an 
almost six-fold increase (595 
per cent) in sales of yellow 
sofas in Britain between last 
December and May this year 
when compared to the same 
period last year. 

The growth in popularity of 
yellow sofas is underpinned 
by the launch of the yellow 
velvet Windsor sofa from 
the Joules collection, which 
is now available in Ireland. 

Another option is the al-
ways popular French Connec-
tion Zinc sofa in yellow velvet, 
and both ranges exclusive to 

DFS, which has stores in Dub-
lin, Cork and Limerick. 

Philip Watkin, design di-
rector at DFS, said: “The light-
est hue in the colour spec-
trum, yellow is a bold and 
powerful colour that evokes 
emotions of optimism and joy. 
Yellow is more timeless and 
versatile than many people 
may think – you can incorpo-
rate a few yellow pieces into 
a monochromatic palette to 
add a pop of colour, or for a 
rich colour scheme that’s a 
little unexpected, try pairing a 
mustard shade with teal.

“As a designer, I’m thrilled 
to see people becoming more 
confident with colour, and to 
see more and more customers 
daring to go bold by choosing 
one of our yellow or mustard 
coloured sofas.”

In the Joules collection at 
DFS, there are four sofa styles, 
with accompanying arm-
chairs and footstools, which 
are available in a variety of 
fabric options with distinc-
tive colour-dipped feet. Each 
piece showcases the bold 
shades and playful prints for 
which Joules is known.

Designed by Watkin and 
Joules’s head of concept, 
Laura Douglas, each piece is 
handmade to order and com-
bines Joules’ distinctive hand-
drawn prints and attention 
to detail with the traditional 
skills of DFS’s craftspeople 
in its Derbyshire factories; a 
team of upholsterers, fabric 
cutters and sewers. 

The fabric for the sofas is 
also woven and printed by a 
longstanding fabric mill based 
in the north of England.

The Joules collection is now 
available on the DFS website 
at dfs.ie and features in the 
DFS Blanchardstown store in 
Dublin. The new collection 
will sit alongside DFS’s oth-
er exclusive brands, which 
include French Connection, 
Country Living, and House 
Beautiful.

The Winter Garden, Paris The Alex hotel in Dublin

Windsor by Joules at DFS

Cambridge by Joules at DFS

1 Hotel in Central Park West in New York was recently redesigned by AvroKO

Tivano restaurant at the Temple House in Chengdu, China                                   Jing Bar (above and right) at the Temple House in Jengdu

The Scott Resort in Scottsdale, ArizonaComputer-generated images of the restaurant/bar in the Ormond Hotel 
and,below, the Courtyard

A computer-generated image of the lobby in the Ormond Hotel


