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A  desigN  
For  success

A 
cursory scroll 
through the list 
of entries for this 
year’s international 
Restaurant and Bar 
Design Awards reads 
like a red carpet of 
A-list hospitality 

designers behind some of the world’s 
trendiest venues.

Among the shortlist is Tootoomoo in 
Crouch End in London, one of a num-
ber of venues in this trendy Asian fusion 
restaurant chain in north London – and 
effectively an Irish success story. 

This is the second Tootoomoo eatery 
that the talented Róisín Lafferty, a 30-
year old, Dublin-based interior designer 
and managing director of Kingston Laf-
ferty Design, has created for its owners, 

Irish restaurateur Philip McGuinness and 
executive chef Ricky Pang.

Named after a south-east Asian folk 
tale character, Tootoomoo is the closest 
thing to a Singapore shophouse this side 
of Malaysia. Lafferty nailed the look with 
a rich mix of dark teals, deep reds, warm 
walnut and vibrantly patterned tiles in 
blues and a striking black and white tile 
used to define different zones within 
the venue. 

“The awards include an impressive 
collection of international restaurants 
and bars that were designed and judged 
by people whose work I would have fol-
lowed as a college student. Being short-
listed is something I wanted to achieve. 
I’ll just have to enter again next year and 
win,” Lafferty quipped.

No stranger to the awards process, this 

year, the all-female team at KLD has 
been nominated in four categories at the 
Fit Out awards, and Lafferty is a finalist 
in the first Image Interior Design awards. 
Keen gardeners might also recognise 
her as a judge on RTÉ’s Supergarden 
competition series. 

An interior designer with a master’s 
degree in product and spatial design, 
Lafferty set up the business with fellow 
college graduate (now former partner) 
Susanna Kingston, six years ago. What
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Tootoomoo is 
like a Singapore 
shophouse

The Lafferty-designed Tootoomoo in Crouch End, London

Róisín Lafferty at the Halo Tiles and Bathroom showroom she designed 
 donal Murphy

Lafferty’s design for DFS Barbara Corsico

A living-room in the Ballsbridge private residence Barbara Corsico

A private residence that Lafferty designed in Ballsbridge Barbara Corsico
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began as mostly one-off pri-
vate residential commissions 
has rapidly evolved into a se-
ries of high-end retail, hospi-
tality and commercial projects 
too. 

“The challenge with com-
mercial design, as opposed 
to residential, is that the ob-
jective is different; it’s more 
about generating revenue and 
growing the brand experience 
for your client,” said Lafferty. 
“You still have to consider the 
end user and the function of 
the space, but the end result 
can impact the success of the 
business. There’s a high failure 
rate with restaurants and it’s 
a high-risk game.” 

It’s a cautious approach 
from a designer that clear-
ly has a flair for designing 
commercial and retail spaces. 
Recent jobs include the re-
furbishment of Mink beauty 
salon in Donnybrook in Dub-
lin 4; the redesign of the new 
Urbana hair removal clinic on 
Dublin’s Clarendon Street; the 
refurb of a luxury office space 
on St Stephen’s Green; and the 
creation of Pot Bellied Pig, a 
new café opening in Rath-
mines in Dublin 6 before the 
end of the year. It’s a space 
Lafferty describes as fun, 
colourful, quirky, clean and 
contemporary and which in-
corporates elements of indus-
trial design, art installations 

and scatterings of greenery, 
including botanical walls.

“What is particularly excit-
ing about this project is that 
the owner is very new to this 
industry having come from 
the corporate world,” she said. 
“It’s a high-risk move for her 

and the design is very much 
a collaboration, but one that 
is built on mutual trust.

“The places I choose to eat 
in are not just about the food 
and drink, but about the over-
all experience from how the 
place looks outside to how 
you’re greeted, what music 
is playing and even down to 
the temperature. I went to a 
restaurant recently where the 
owner had spent a lot of mon-
ey on leather banquettes but 
they were too low for the ta-
bles. There are so many things 
you need to get right. That 
challenges you as a designer.

“You also need to know how 
the client’s business works 
at a technical level from the 

beginning. That can mean 
knowing the distance of the 
bins from the dishwasher 
in a restaurant so staff work 
efficiently, to knowing that 
hair removal clinics require 
heavy duty extractor systems 
to remove the smell of burn-
ing hair. 

“People are investing their 
hard-earned money – wheth-
er it’s on their home or a com-
mercial space. They’re relying 
on you, so you have to spend 
it well. As well as that, a com-
mercial space is public, it’s 
open to public critique and 
particularly for a restaurant, 
one bad review can impact 
the business negatively. 

“I start with a concept and 
strive to maintain that au-
thenticity throughout the de-
sign, while making the space 
function. It’a bit like a jigsaw 
puzzle in that you’re always 
problem-solving. A designer is 

only as good as their team, and 
my trusted team and specialist 
trades people like the chal-
lenge of working out the ‘how’ 
of things.” And, of course, all 
of this has to be done within 
a fixed budget.

Lafferty got involved with 
Urbana’s new rebrand from 
the beginning, for example. 
“Their audience is as much 
male as female, so the ven-
ue can’t be pink and girly. It’s 
unisex, so men have to feel 
comfortable walking in there 
too. It had to feel comfortable 
but private, and clean but not 
too clinical. We used materials 
like corten steel, marble, white 
architectural grade concrete, 
brass details, timber and oak 
and created a sophisticated, 
polished industrial look.” 

A key component of any 
designer’s success is keeping 
things fresh and not emulat-
ing the work that’s just been 

completed. A look at KLD’s 
website shows the young de-
signer’s versatility and ability 
to turn her hand to anything 
from bespoke one-off resi-
dential projects to creating a 
funky tiling showroom for 
Halo in Wexford and collab-
orating with well-known fur-
niture brands like DFS. 

So what’s next for Lafferty? 
“I still love working on the 

residential side of KLD,” said 
Lafferty. “The clients we work 
with have an appreciation for 
what we do, they come to us 
wanting something different 

and they’re willing to push 
boundaries. Seeing a project 
transform itself from start to 
finish is still the most thrilling 
part of my job.

“We’ll continue to evolve 
and work on a range of excit-
ing jobs to push our own skills 
and challenge ourselves,” she 
said. “We are best when facing 
challenges and when we get 
to push our creativity.

We have a number of thrill-
ing hospitality projects in the 
pipeline and I would love to 
work on a hotel in the next 
year.”

A design for success

There’s a 
high failure 
rate with 
restaurants

On the market
Caroline Foran rounds up the best 
homes currently on the market

 15 Castle Grove Clontarf Dublin 3
 
Price: €725,000 
ber: G
What: enjoying a south-west facing aspect that 
overlooks the grounds of the Clontarf Cricket Club, 
this 134 square metre, four-bed family home has a 
cracking rear garden that has a goldfish pond, con-
temporary decking and meandering lawns. Inside, 
a full refurb and some modernisation would be 
required, and there is the option to extend, subject 
to planning permission. Downstairs has a bright 
conservatory, galley kitchen, breakfast room, a liv-
ing room with a charming brick fireplace, a lounge 
and utility room. There are four sizeable bedrooms 
upstairs, one of which has the advantage of Dublin 
mountain views. 
Where: in a sought-after suburb close to both the 
city centre and the tranquil seaside and top-class lo-
cal amenities. Situated just off the tree-lined Castle 
Avenue, shops, transport and Clontarf Castle are all 
within easy walking distance. 
agent: Eoin O’Neill at 01-6600333.

 18 MeaDoWCourt, stePasiDe Park, 
stePasiDe, Dublin 18
 
Price: €395,000
ber: C1
What: a beautifully presented three-bed, mews-
style semi spanning 102 square metres and boast-
ing lovely views across Dublin Bay to Howth from 
the living room. The bright home includes an en-
trance hall, two ground-floor bedrooms and a fam-
ily bathroom, a large, open-plan living/dining room 
with a balcony at first-floor level to maximise the 
views as well as a fully equipped modern kitchen in 
white with fresh green wall tiles. The loft houses a 
spacious third bedroom with plenty of storage and 
a guest WC/utility room. The house is beautifully 
presented, has solid timber floors and great lighting. 
There’s designated parking at the front.  

Where: in a popular, upmarket development 
amid landscaped gardens, close to Stepaside 

Village and Dundrum Town Centre and 
with great transport links, including 

bus services, the Luas and the M50. 
The bucolic surroundings include 
a choice of schools and sports 
clubs. 
agent: Douglas Newman Good 
at 01-2832700. 

 3 HaWtHorn WooDs, kenMare, Co kerry
 
Price: €350,000
ber: C2
What: located in a tranquil development of just 10 prop-
erties, No 3 is an elegant, detached family home of 219 
square metres. It sits on just over an acre of land with 
manicured gardens, mature trees and shrubs. Inside, it’s got 
an entrance hall, guest WC, cosy living room, a well-pro-
portioned kitchen-come-dining room and a beautifully lit 
conservatory. The utility room and the fourth bedroom, 
which is currently used as a study, are also at ground-floor 
level. Upstairs are three bedrooms – including a master en 
suite – and a large family bathroom.  
Where: in an established, exclusive development about 
1km from Kenmare town, on the southern side of the N71 
Kenmare to Glengariff road and close to the five-star Sheen 
Falls Lodge. 
agent: Cohalan Downing at 021-6017085.

▲ 12 farMHill roaD, ClonskeaGH, Dublin 
14
 
Price: €675,000
ber: F
What: this four-bed semi offers plenty of opportunity, 
given the 105ft rear garden. The bright property is in 
turnkey condition, spans 131 square metres and com-
prises a reception hall with wooden floors, a kitchen, 
two reception rooms, a WC with a shower, a garage 
with potential to extend subject to planning permis-
sion. The attic is partially floored.
Where: Clonskeagh is one of Dublin’s most sought-after 
suburbs. It’s close to both the city centre and other 
amenities such as the Dundrum Town Centre. Farmhill 
Road is an eight-minute stroll from the Dundrum Luas 
stop, with access to Stephen’s Green in less than 12 
minutes. There’s also easy access to the M50 and the 
N11. 
agent: Lynam Auctioneers at 01-2965374.

▲ 11 all HalloWs square, 
DruMConDra, Dublin 9
 
Price: €245,000
BER C2
What: an immaculate, modern, 61 square metre, 
two-bed apartment, No 11 has a spacious liv-
ing/dining area with a large window, solid oak 
floors and oak doors with walnut inlay. There’s 
plenty of storage space, a fully equipped kitch-
en, two double bedrooms with built-in ward-

robes. The fully tiled main bathroom is white 
with a Mediterranean blue mosaic border. There 
is one designated car space at the front as well 
as access to a communal bicycle storage area. 
Where: in a private, quiet development just off 
Griffith Avenue with great transport links to the 
city centre and Dublin Airport and surrounded 
by parks and trendy eateries. The M1 and M50 
are a few minutes’ drive away. 
agent: Kelly Bradshaw Dalton at 01-8040500.
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